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“August 26 2011: Sunday Times, Dr Tony Tan’s response to 
Social Creatives which organises the painting of murals in 
public spaces was “We can do a great deal to encourage young 
people. They are creative but face a lot of challenges in 
pursuing their dreams. What they do is good for society. It 
makes Singapore a more vibrant and fair place.” 
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ABOUT US: SOCIAL CREATIVES  
 

 

  
 
What is Social Creatives? 
 
We are a non-profit Social Enterprise that aims to make Singapore colorful through 
community art. 
 
We paint murals in public areas, social service organizations as well as operate a 
community arts museum. We are an IPC status organization.  
	  	  
Why Social Creatives? 
 
Did you know what the first form of art is? It is cave drawings. The painting and 
drawing on walls are known as murals. Hence, we are not promoting a new element. 
We are merely re-introducing a fundamental tool of communication and interaction.  
	  	  
What are our values?  
 
We believe against artistic dilution. We are balance in our approach. We connect 
people assets and believe that discrimination is a never an ideal.  
 
Our hope is to make Singapore as a society colorful – both visually pleasing and 
most importantly emotionally connected.  
 
	  
	  
	  
	  
	  



 

MEDIA HIGHLIGHT: SOCIAL CREATIVES  

 

 
  

 
 
 
  
 

TYPE	   PUBLICATION/DATE	   DESCRIPTION	  
PRESIDENT	  TONY	  TAN’S	  
CAMPAIGN	  VIDEO	  

VARIOUS	   SCWO	  MURAL	  INCLUDED	  IN	  
THE	  VIDEO	  CLIP	  

CHANNEL	  5:	  ONE	  MOMENT	  OF	  
GLORY	  

VIDEO	  CLIP	  AIRED	  ON	  
MEDIACORP	  CHANNEL	  5	  

PUNGGOL	  MURALS	  –	  PROJECT	  
ENGAGED	  CELEBRITIES	  

PATRON	  OF	  THE	  ARTS	   OPENING	  VIDEO	   OVERVIEW	  OF	  OUR	  
PARTNERSHIP	  WITH	  NIPPON	  
PAINT	  

CNN	  
ZAOBAO	  
RAZOR	  TV	  
BERITA	  HARIAN	  

JUNE	  –	  JULY	  2011	   VOID	  DECK	  GALLERY	  OF	  
VINCENT	  CAN	  GOGH	  –
REPORTED	  TO	  BE	  THE	  FIRST	  
EVER	  VOID	  DECK	  ART	  GALLERY	  
IN	  SINGAPORE	  

LIVE	  91.3	  FM	   “THE	  LIVING	  ROOM”	   INTERVIEW	  ABOUT	  ART	  
VOLUNTEERISM	  

BUSINESS	  TIMES	   OCT	  27,	  2011	   OUR	  MUSEUM	  OBJECTIVES	  &	  
EXHIBITIONS	  

TED	  CONFERENCE	   LIVE	  AND	  ON	  WEB	   FIRST	  SINGAPORE	  ARTGROUP	  
TO	  BE	  FEATURED	  ON	  
INTERNATIONAL	  PLATFORM	  

FRESH:	  VOL	  2	   MCYS	  PBS	   INTERVIEW	  ON	  ENGAGING	  
PROBATIONERS	  

NATIONAL	  MURALS	  
SYMPOSIUM	  

OCT	  2011	   CANADA.	  FIRST	  SINGAPORE	  
ARTIST	  GROUP	  TO	  PAINT	  
OVERSEAS	  

UNIVERSITY	  OF	  TORONTO	   OCT	  2011	   CANADA.	  “TALK	  ON	  MURAL	  
ARTS”	  

NANYANG	  TECHNOLOGICAL	  
UNIVERSITY	  

FEB	  2011	   OVERVIEW	  PRESENTED	  TO	  ART	  
DESGIN	  MEDIA	  STUDENTS	  

SINGAPORE	  MANAGEMENT	  
UNIVERSITY	  

JUDGING	  PANEL	   SOCIAL	  ENTERPRISE	  
COMPETITION	  

NATIONAL	  ART	  GALLERY	   THE	  CANVAS	  (WEB)	  	   OVERVIEW	  OF	  SOCIAL	  
CREATIVES	  

TODAY	  PAPER	   MURALS	  MAKES	  SOCIETY	  
COLORFUL	  

FORUM	  LETTER	  ABOUT	  MURAL	  
PAINTING	  CHALLENGES	  

MEDIACORP	  CHANNEL	  8	   ART	  EFFECT:	  FIRST	  EPISODE	  ON	  
DEC	  12	  

PUBLIC	  ART	  DOCUMENTARY	  

SINGAPORE	  INTERNATIONAL	  
FOUNDATION	  

AUGUST	  2011	   SPEAKER	  ON	  YOUNG	  SOCIAL	  
ENTERPRISE	  AND	  COMMUNITY	  
ART	  

FLY	  ENTERTAINMENT	  FLY	  
MAGAZINE	  

JAN	  2011	   CORPORATE	  ENGAGEMENT	  



 

PAST CLIENTS OR COLLABORATORS  

 

Schools	  

Siglap	  Secondary	  School	  

St	  Anthony	  Primary	  

Radin	  Mad	  Primary	  	  

ITE	  College	  :	  Macpherson	  

	  

Organisations	  

Student	  Advisory	  Centre	  
	  
Care	  Singapore	  
	  
Sheng	  Hong	  Welfare	  Services	  
	  
Hougang	  Family	  Services	  
	  
Macpherson	  Children	  Welfare	  Services	  
	  
Institute	  of	  Mental	  Heath	  	  
	  
Children	  Society	  
	  

 

 

 

 

 

 

 

 

 

 

 

 

 

Government	  	  

National	  Integration	  Council	  (MCYS)	  
	  
National	   Volunteerism	  and	  Philantrophy	  
Centre	  
	  
NTUC	  Fairprice	  
	  
Young	  NTUC	  
	  
People’s	  Association	  
	  
South	  West	  CDC	  
	  
Singapore	   Indian	   National	   Development	  
Association	  
	  
ONE	  People.SG	  
	  



 

OUR  TEAM 
 

1. Faris Basharahil: Chief Executive 
Recently, he was trained under an Executive Programme at Lee Kuan Yew School of 
Public Policy for Non-Profit Management. He was a contestant for  “We are 
Singaporeans” – a local TV show. In 2011, he received a long –service award for his 
grass-roots involvements. His love for the art was further nurtured when he was President 
(Youth) for Siglapian Alumni Association, which is currently East Zone Centre for 
Excellence for the Arts. Faris was a recipient of the LTA Book Prize and in an informal 
group effort secured the President’s Award for Social Creatives in 2007. As Chief 
Executive, he oversees the management, governance, stakeholder engagement and 
serve as Curator.  
 
He was a motivational speaker with Halogen Foundation from 2006 – 2009. Last year, he 
was invited to speak at the Canadian National Mural Symposium in Toronto’s City Hall. 
Recently, he provided resources for a module to be called “Murals: Expression at the 
National University of Singapore.” He has also spoken at Global Social Innovation Forum, 
International CSR Summit and numerous schools and corporate conferences.  

 
2. Redzuan Salleh: Artistic Manager 

Redzuan Salleh plays in a band, appeared on Manja Magazine and is an alumus of 
Nanyang Academy of Fine Arts. He was a facilitator in many adhoc Social Creatives' 
programmes and eventually took on the role of Artistic Manager after 3 years of 
involvement. Redzuan created a mural in Toronto, Canada, where he worked with mural 
artists that earned six digits. In 2012, he created a three level high mural at Somerset-
Orchard Road. He manages the artistic component of Social Creatives and work with a 
team of Resident Artists. Recently, Redzuan was profiled in an entire 23minutes 
documentary on a life of being an artist for a Suria TV show. 
 
For more information about his work, please click here 

 
3. Roseane Kala: Executive Manager & Creative Liason 

Kala started as a administrative assistance with Social Creatives in 2009 before taking up 
the role as the main operations person. She overseas the day to the running of Social 
Creatives and the artistic engagements. Kala studied in Art Design Media at the Nanyang 
Technological University. She enjoys painting and productions. In 2012, she was 
nominated to attend Spot Light Singapore, a premier cultural programme in Bratislava 
(Slovakia) and Prague (Czech Republic). Her Aim for the Stars was exhibited and auction 
during a ONE (Singapore) event at the Fullerton Hotel.  
 
Kala Roseane clinched the prestigious Crowbar (Gold) Awards and was involved the the 
Art Gallery of Western Australia. 
 
For more information about her work, please click here 
 

4. Renny Normala 
 
Since young, Renny loves art but was in a secondary school that does not offer Art for the 
"last class". In 2011, Renny was involved as a gallery assistant before her talent in design 
and painting were explored. She managed the work flow of exhibited galleries in Social 
Creatives Museum such as Sunjin Galleries where she shared its artistic stories to 
potential sellers. Redzuan (Artistic Manager) took Renny under his wing in 2012. Renny 
first project was to guide  senior management of Auric Pacific to create artworks from a 
blank canvas where she taught colour mixtures to CEOs and senior management 
staff.  Renny enjoys experimental art with a bit of humor and illustration. She enjoys 
pattern-making and illustrative doodling.  Her artworks usually look into different 
perspectives of animals. In 2012, she was selected to be the face of murals through a 
Social Enterprise campaign that showcase stories at over 100 bustop billboards ads. In 
2013, she represent Social Creatives to paint murals in Kathmandu Nepal. 
 
For more information about her work, please click here  
 
 



 

ENGAGEMENT OF DISTINGUISH GUESTS 
 

 
 
 
SR	  Nathan	  	   President	  of	  the	  Republic	  of	  Singapore	  	   SINDA	  20th	  Anniversary	  	   2011	  
Tony	  Tan	  	   President	  of	  the	  Republic	  of	  Singapore	  	   Presidential	  Video	   2011	  
Tharmen	  	  	  
Shanmuganam	  
	  

Deputy	  Prime	  Minister	  	   SINDA	  20th	   2011	  

K.	  Shanmugam	   Minister	   One	  room	  flats	  	   2010	  
Vivian	  Balakrishnan	  	   Minister	   Murals	  	   2010	  
Grace	  Foo	  	   Minister	   Dustbins	  	   2010	  
Sam	  Tan	  	   Senior	  Parl	  Sect:	  Information,	  Com,	  Arts	   Murals	  	   2011	  
Teo	  Ser	  Luck	  	   Mayor	  Central	  Singapore	  	   One	  room	  flats	  	   2009	  
Zainudin	  Noordin	  	   Mayor	  South	  West	  CDC	   Murals	  	   2010	  
Amy	  Khor	  	   Minister	  of	  State	   Murals	  	   2011	  
Indranee	  Rajah	  	   Member	  of	  Parliament	  	   Dustbins	  	   2011	  
Penny	  Low	  	   Member	  of	  Parliament	  	   Murals	  	   2011	  
Baey	  Yam	  Keng	  	   Member	  of	  Parliament	  	   Dustbins	  	   2009	  
Hri	  Kumar	  	   Member	  of	  Parliament	  	   Sinda	  20th	   2008	  
Tin	  Pei	  Ling	  	   Nominated	  Member	  of	  Parliament	   Void	  Deck	  Art	  Gallery	   2011	  
Janice	  Koh	  	   Nominated	  Member	  of	  Parliament	   Exhibition	   2011	  
Eunice	  Olsen	  	   Nominated	  Member	  of	  Parliament	  	   Dustbins	  	   2012	  
Gerard	  Ee	  	  	  	  	   Nominated	  Member	  of	  Parliament	   Mural	  	   2008	  
HE	  Minda	  Cruz	  	   Philippines	  Ambassador	  	   Exhibition	  	   2011	  
Laurence	  Lien	  	   Nominated	  Member	  of	  Parliament	   Mural	  	   2010	  
Yam	  Ah	  Mee	  	   CEO	  of	  People's	  Association	   Mural	  	   2010	  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
BACKGROUND OF YOUR PROJECT  
 
Through	  the	  advice	  and	  meeting	  on	  25	  March	  2014	  with	  Ms	  Leona	  Tan	  from	  UBS,	  Social	  
Creatives	  is	  offering	  a	  proposal	  outlining	  the	  different	  areas	  of	  working	  together.	  	  
	  
Our	  understanding	  include	  
	  
UBS	  will	  like	  for	  opportunities	  of	  volunteerism	  

Promote	  the	  values	  of	  Diversity	  and	  Communication	  	  

Provide	  an	  avenue	  for	  self-‐discovery	  among	  the	  participants	  

Strengthen	  UBS	  position	  in	  the	  Arts	  	  

Build	  a	  Wall	  footprint	  of	  UBS	  in	  the	  community	  

 
The outline of this proposal will consist of following sections 
 
1) Murals at void decks or Social Services at $50,000 engagement  
2) Clarke Quay Tye Gate 
3) Singapore River tunnels 
4) Painting of one-room flats 
5) Hawker Centres 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
BACKGROUND OF DIFFERENT OPTIONS  
 
 
 

 Participants Commun
ication 

Arts Education  Art 
Appreciation 

for public 

Branding  

      

Void 
Deck 
Gallery  

Very High Medium High  

Guidance and 
coaching given 
by  Mentor artists 
for budding / non-
artists 

Very High Low  

High (If new 
gallery is 
created) 

 Social 
Services  

High Medium Low 

 

Low Low 

Clarke 
Quay 

Low Low Medium Very High Very High 

SG River 
Tunnel 

Medium   

 

Medium  High 

 

Medium to 
High 

Medium to 
High 

One 
room 
flats 

Very Very 
High 

Low Low Low but arts 
exposure to 
residents are 
high 

Low 

Hawker 
Centres 

High Medium Low but strong in 
heritage 

Low but 
strong in 
heritage 

High 

 
 
 
 
 
 
 
 
 
 
 



 

 
 
TIME LINE  
 
 
THE FOLLOWING SERVES AS A GUIDELINE TO A FRUITFUL 
COLLABORATION 
 
 
Before 1 April:   Submission of proposal  
Before 10 April:  Confirmation of projects, KPIs and budget 
After 27 April:  Ready for executions  
Before 30 April:   Payment or donation 
 
Execution timeline: 
 
1 weeks: Void Deck activities with less than 25 people 
2 weeks: About 25 people or at social service organisations 
 
Engagement of Tunnels, One Room Flats and Clarke Quay will be planned at least 2 
weeks prior to the project.  
 
Preparation time-line: 
 
One week before each project:  Preparation of canvases 
One week after each project: Touch up of canvasses  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
PROJECT BRIEF (OVERVIEW OF DIFFERENT ACTIVITIES) 
 
 

Void 
Deck 
Gallery  

The project evolves mainly painting of murals at void deck spaces. Void 
Decks are common lobbies of HDB Flats and accessible greatly by residents 
that are mainly Singaporeans and families.  

Potential location include: Macpherson and Holland Avenue 

For new locations: Seragoon or Tampines.  

 Social 
Services  

This project involves the painting of murals at potential locations that are 
relating to the social service and welfare sector of Singapore.  

Potential locations include: Institute of Mental Health, AWWA, Canossian 
School for the hearing impaired 

For new location: Sheng Hong Family Service Centre, Light House School, 
Meranti Home @ Pelangi Village. 

Clarke 
Quay 

This project involves the painting of street artworks that brings Singapore 
murals to a higher status. There will be much strong visibility to the public as 
the area is approximately 130metres in size and directly infront of Novel 
Hotel.  

SG River 
Tunnel 

Social Creatives has received the ownership of 6 underpasses along the 
Singapore River. 4 locations are 50metres long (100metres of painted walls) 
and of high visibility as they are of the corners of Parliament House, Boat 
Quay, Clarke Quay MRT and MICA Building. Currently only 2 tunnels are 
ready for adoption.  

They are at  

1. Parliament House (Singapore Roads and its story) 

2.  Boat Quay to Riverwalk (Everchanging mural art gallery) 

One 
room 
flats 

This activity comprise of three parts that include  

1- Cleaning of the flat 

2- Painting new background colours 

3- Creation of a simple mural in the flats 

 

Residents of one room flats are usually from the poor. 

Hawker 
Centres 

This project involves the the painting of 50 prominent locations through an 
adoption. Hawker Centres refer to food centres that are part of the Singapore 
DNA. 



 

 
 
PROJECT SPECIFICATIONS  
 
 

 Min 
people 

Max people Stakeholders Artwork 
consultation 

Branding of 
sponsor 

      

Void 
Deck 
Gallery  

5 100 

 

(500) for new 

Grassroots 
Organisation 

SG 50 if new 

Low 

Very High for 
new 

Low  

High if new 

 Social 
Services  

15 40 (encouraged) 

200 pax 
(maximum) 

 Social 
Services 
organisations 

Low Low 

Clarke 
Quay 

2 5 Capitaland  

Nippon Paint 

Medium Very High 

 

A3 logo 
placement 

SG River 
Tunnel 

10 50 SG River 

URA 

LTA 

Nippon Paint 

Medium  A4 logo 
placement 

Logo in 20 
plaques that 
are for artistic 
description 

One 
room 
flats 

5 8 

(for one flat) 

Family Service 
Centres 

 

CDCs 

Low  No logos 

Hawker 
Centres 

5 15 

(per hawker 
centre) 

NEA 

Other 
adoptions 

Medium Logo in A3 
plaque 

 
 
 
 
 



 

 
 
 
 
LEARNING OBJECTIVES FOR PARTICIPANTS 
 
OUR HANDS ON APPROACH INCLUDE FOLLOWING EXPERIENTIAL LEARNING 
 
Art appreciation and Art awareness (motivation)  

Participants will be introduced to simple theories of arts appreciations and briefed on the 
artworks used for the program. This component allows a greater understanding for the 
society and its relevance of community art in our lives. Artworks will also be presented to the 
participants for their feedback and input – for an inclusive engagement.  

Coloring 101 (coloring techniques)  

Here, we will we introduce participants the simple technique of color mixture, with simple 
sketching techniques. Soon, participants are able to create their own color pallets. Later, 
they will also be briefed and guided on simple blending and shadings. At the end of this 
session, participants will experiment with simple brush strokes and pressures.  

Exploring talent and empowerment 

Identified areas will be made available for the participants – to enable their choice of design, 
decision on colors to paint on the available pre-outlined sketches.  

Interactive bonding and cohesion 

Community art brings people together, creating experiential forums where other topics of 
conversations can be generated and create greater bonds amongst people. This is key to 
provide the opportunity for individuals from all walks of life to come together and interact with 
their fellow neighbors/colleagues. 

 
Providing a sense of belonging to Singapore and our surrounding 

What is the first form of arts? It is also the first form of communication.We believe that cave-
drawings bonds people together and provide a sense of connection to our surroundings. 
Some people may say Singapore is very Lego-like and too structured. We hope to allow for 
opportunities for people to treat Singapore as their canvas and through the process feel 
connected to our home. 

 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
ENGAGEMENT ON THE DAY ITSELF 
 

 Participants receive a tour of premise and learn about the beneficiaries 
 Participants will be grouped in teams and briefed at each assigned location.  
 Our arts facilitators will guide them on the basic techniques of painting.  
 Pre-outlined canvas/walls will provide the medium for painting.  
 Participants are encouraged to paint within the pre-outlined sketches and experiment 

with their choice of colors.  
 Participants will decide on their own on the color usage and mixture of colors to use.  
 These painting sessions will be carried within a period of time (ie. 15 minutes, 20 

minutes, 30 minutes) 
 A round-robin mechanism will be adopted to allow for participants to be able to paint 

multiple assigned locations (if applicable) 

 

 
 

 
 
BREAKDOWN OF PRICING 
 
 
Social Creatives is an Institute of Public Character and conform to strict and quality governance. 
As a non-profit Social Enterpise, serves as an alternative to donations	  
	  
	  
30%:	  PEOPLE	  COST	  I.E.	   	   FACILITATORS,	  DESIGNERS,	  ARTWORK	  ETC.	  
30%:	  LOGISTICS	  COSTS	   	   SET	  UP,	  PREPARATION	  OF	  SURFACES	  	  ETC.	  
30%:	  MATERIAL	  COSTS	   	   PAINTS,	  DROP	  CLOTHES,	  BRUSHES	  ETC.	  
10%:	  MANAGEMENT	  FEE	   COORDINATION	  AND	  SUPPLIER	  MANAGEMENT 
 
 
       
 
AS SOCIAL CREATIVES IS A NON-PROFIT, THE PRICINGS ARE COST EFFECTIVE. 
CLIENTS ARE ENCOURAGED TO MAKE A DONATION ABOVE THE PROJECT COSTS. 
 
 
 



 

 
DELIVERABLES AND RETURN OF INVESTMENT 
 
 

Package 
A 

Void 
Deck 
(New) +  

Social 
Service 

                                                                               Value at $50,000 donation 

 

1 New Void Deck Art Gallery 

Creation of 20 artworks at Void Deck Art Gallery 

Consultation of artworks created 

Exclusive bank (other banks will not be publicize in any manner) 

Lifespan of artworks 3-5years.  

Engagements 

Minimum:   50 people 

Maximize:   200 people 

Number of sessions: 5-10 sessions  

Press release by UBS for new Void Deck Gallery (alternatively joint)  

 

Package 
A2 

Void 
Deck 
(existing) 

Social 
Services  

                                                                               Valued at $50,000 donation 

Lifespan of artworks 3-5years.  

Engagements 

Minimum:   80 people 

Maximize:   300 people 

Number of sessions: 10-15 sessions  

Selection of venues form list 

Clarke 
Quay 

                                                                               Minimum $70,000 donation 

10- 50 people engaged 

120 metres of artworks 

SG 50 theme  

 

 



 

SG River 
Tunnel 

                                                                                              Value at $30,000 

Engagements 

Minimum:   20 people 

Maximum:   100 people 

Number of sessions: 2-5 sessions  

Selection of venues  

Press release by UBS for new Void Deck Gallery (alternatively joint)  

Exclusive bank (other banks will not be publicize in any manner) 

Yearly extension is at $20,000  

Consultation of artworks 

(Must be executed before July 2014)  

One 
room 
flats 

                                                                                                    $3200 per flat 

Number of participants 

Minimum:   5 people 

Maximize:   7 people 

Number of sessions:  

Minimum: 5 flats at one time 

Maximum: 20 flats at one time.  

Selection of venues  

Lifespan of artworks 2 years.  

Hawker 
Centres 

                                                                                         $8000 per location     
($80,000 adopts 15)  

Number of participants 

Minimum:   5 people 

Maximize:   15 people 

Number of sessions:  0-2 

Lifespan of artworks 2 years.  

Selection of locations 
 


